THE FISH AND CHIPS AWARDS - AN OVERVIEW

The Fish and Chips Awards is a national competition that is held over April and May, with judging and
Awards events taking place July to October. The Awards audience represent both the Fish and Chip
sector and consumers. They are highly engaged and hold an enthusiastic sentiment towards the
Awards. These pages provide an overview of the Awards Facebook Page (#catchoftheyear) and
campaign media coverage for the 2019 Fish and Chips Awards recorded 14 April to 31 May 2019.
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The Awards Page received 3,599 new Page likes
through the campaign. 3,567 likes originated
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